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Tothe extent that statementsin this presentationare not recitationsof historicalfact, suchstatementsconstituteάŦƻǊǿŀǊŘ-lookingstatements"assuch
term isdefinedin the PrivateSecuritiesLitigationReformActof 1995. Theforward-lookingstatementsin thispresentationmayincludestatementsrelating
to goals,plans,expectations,projectionsregardingthe expectedbenefitsofƳŀƴŀƎŜƳŜƴǘΩǎplans,projectionsand objectivesfor future operations,scale
and performance,integration plans and expectedsynergiesfrom acquisitions,our financial position, results of operations,market position, capital
allocation strategy, businessstrategy and expectationsof our managementwith respectto, among other things: changesin general economicand
businessconditions,including the impact of COVID-19 on the automotive industry in general, the automotive retail industry in particular and our
customers,suppliers,vendorsandbusinesspartners; our relationshipswith vehiclemanufacturers; our ability to improveourmargins; operatingcashflows
and availabilityof capital; capital expenditures; the amountof our indebtedness; the completionof any pendingand future acquisitionsand divestitures;
future return targets; future annualsavings; generaleconomictrends,includingconsumerconfidencelevels,interestrates,andfuel prices; andautomotive
retail industrytrends.

Thefollowingaresomebut not all of the factorsthat couldcauseactualresultsor eventsto differ materiallyfrom thoseanticipated,including: the impact
of the COVID-19 pandemic,market factors,Asbury'srelationshipswith, and the financial and operationalstability of, vehiclemanufacturersand other
suppliers,actsof Godor other incidentswhichmay adverselyimpact supplyfrom vehiclemanufacturers,suchas the shortageof semi-conductorchips,
whichhasadverselyimpactednew vehicleinventorysupply,and/or presentretail saleschallenges,risksassociatedwith Asbury'sindebtedness(including
availableborrowingcapacity,compliancewith its financialcovenantsand ability to refinanceor repaysuchindebtedness,on favorableterms),Asbury's
relationshipswith, and the financialstability of, its lendersand lessors,risksrelatedto competitionin the automotiveretail andserviceindustries,general
economicconditionsboth nationallyand locally,governmentalregulations,legislation,adverseresultsin litigation and other proceedings,and Asbury's
ability to executeits technologyinitiativesand other operationalstrategies,Asbury'sability to leveragegainsfrom its dealershipportfolio, includingits
ability to realizethe expectedbenefitsof the acquisitionof the ParkPlacedealershipgroup,Asbury'sability to capitalizeon opportunitiesto repurchaseits
debt and equity securitiesor purchasepropertiesthat it currently leases,and Asbury'sability to stay within its targeted rangefor capital expenditures.
Therecan be no guaranteesthat Asbury'splans for future operationswill be successfullyimplementedor that they will prove to be commercially
successful. Theserisks,uncertaintiesandother factorsare disclosedin!ǎōǳǊȅΩǎAnnualReporton Form10-K,subsequentquarterlyreportson Form10-Q
andotherperiodicandcurrentreportsfiledwith the SecuritiesandExchangeCommissionfrom time to time.

Theseforward-lookingstatementsandsuchrisks,uncertaintiesandother factorsspeakonlyasof the date of this presentation. Weexpresslydisclaimany
obligationor undertakingto disseminateanyupdatesor revisionsto anyforward-lookingstatement.

Forward Looking Statements
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Mission & Vision

bƻǊǘƘ {ǘŀǊ ƛǎ ǘƘŜ άDǳŜǎǘ 9ȄǇŜǊƛŜƴŎŜέ
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New PVR

$2,770/ +67%

Used Retail PVR

$2,020/ +31%
Adj. Operating Margin(4)

6.1%/ +180bps

SG&A % of GP

62.7%/ -880bps

LARGEST (5)

AUTOMOTIVE RETAILER

6th

Completed rollout of                         , 
our next generation automotive 
ecosystem and on-line sales platform

(1) For the twelve months ending Dec 31, 2020, pro forma reflecting the impact of acquisitions and divestures closed in 2020

(2) For the three months ending Mar 31, 2021,

(3) As of Mar 31, 2021   (4)  See Non-GAAP Reconciliations (5) According to 2020 Automotive News Top 150 Dealership Groups Report

Pro Forma 
Net Leverage(3,4)

1.7x

Available 
Liquidity(3)

$551M

NYSE: ABG

Adj. EPS(4)

$4.68/ +160%
F&I PVR

$1,739 / +4%

25(3)

Collision Centers
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5

Attractive Brand Mix

Very attractive portfolio of brands; high concentration of import and luxury

(Based on New Vehicle Revenue ςaŀǊ Ψнм ¸¢5ύ
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Our Strategy

Two fundamental principles to drive shareholder value

Ç Attract and retain the best talent

Ç Implement best practices and improve productivity

Ç Provide an exceptional guest experience

Ç Centralize, streamline and automate processes

Ç Leverage our scale and cost structure to improve our 
operating efficiencies

Ç Enhance our Omni-channel and online selling tools

Ç Continue to invest in the business 

Ç Acquire dealerships meeting our criteria

Ç Return capital to stockholders via share repurchases

Operational
Excellence 
Strategy

Capital 
Deployment 

Strategy
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Decentralized Roll-up

ÁDelivered 9% EPS growthper year

ÁFormed 1995; IPO Mar 2002 with 86 stores

ÁDecentralized management, systems, and 

processes

Recession & Restructure

ÅDelivered 13% EPS growthper yearfrom Peak SAAR 

to Peak SAAR

ÅCentralized management, systems, and processes

ÅDivested heavy truck and lending businesses

Omni-Channel Rollout

ÅDelivered 18% EPS growth

per year in a flat SAAR

ÅLaunched PUSHSTART

o Online selling tool

Online & Scale-up

ÅPro forma revenue $8B

ÅRedefine the guest 

experience

ÅFurther SG&A reductions

ÅClicklane omnichannel 

purchasing tool

EPS: $1.36

New Margin: 8.2%

Used Margin: 12.0%

F&I PVR: $749

SG&A: 77.9%

Operating Margin: 3.0%

EPS: $2.09

New Margin: 7.5%

Used Margin: 11.4%

F&I PVR: $997

SG&A: 76.8%

Operating Margin: 3.2%

EPS: $5.57

New Margin: 5.6%

Used Margin: 7.9%

F&I PVR: $1,397

SG&A: 68.8%

Operating Margin: 4.6%

EPS: $12.90

New Margin: 5.8%

Used Margin: 7.5%

F&I PVR: $1,736

SG&A: 63.8%

Operating Margin: 5.7%

RepurchasedѺ ƻŦ ǎƘŀǊŜǎ όϷ700m)Paid 3-4% Dividend Spent $100m on repurchases & $200m on acquisitions

(1) 

(1) 

(1) 

(1) 

Performance, Efficiency & Innovation in any environment

Business model returned between 9% and 18% EPS growth in each of the three periods
where SAAR was either recovering or flat 

(1) Adjusted for reported non-core items; See Non-GAAP Reconciliations 

Paid 3-4% Dividend Spent $100m on repurchases & $200m on acquisitions Acquired 22 franchises ($2.5B Rev)

2002             2003            2004            2005              2006          2007            2008             2009       2010             2011             2012            2013            2014             2015            2016             2017     2018            2019             2020                2021

(1) 

(1) 

(1) 

(1) 
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ω CƻŎǳǎ ƻƴ ǎȅƴŜǊƎƛŜǎκŀŎŎǊŜǘƛƻƴ

ω DǊƻǿ ǿƛǘƘƛƴ ŎǳǊǊŜƴǘ ƳŀǊƪŜǘǎ

ω 9ȄǇŀƴŘ ǘƻ ƴŜǿ ƳŀǊƪŜǘǎ

ω /ǊŜŀǘŜ ŀ ƎǊƻǿǘƘ άŦƭȅǿƘŜŜƭέ

ω YŜŜǇ ƭŜǾŜǊŀƎŜ ōŜƭƻǿ оΦлȄ

ω LƴǾŜǎǘ ƛƴ ǘǊŀƛƴƛƴƎ

ω 5ǊƛǾŜ ǎŜǊǾƛŎŜ ǊŜǘŜƴǘƛƻƴ

ω /ƻƴǘƛƴǳŜ ǘƻ ƎǊƻǿ CϧL

ω LƴŎǊŜŀǎŜ ƳŀǊƪŜǘ ǎƘŀǊŜ

ω CƻŎǳǎ ƻƴ ǇǊƻŘǳŎǘƛǾƛǘȅ

Multiple Drivers of Growth: 5 Year Plan

Focused, disciplined execution and capital allocation to drive
revenue growth and profitability

ACQUISITIONS

2021-2025 Targets 
1. Grow the top line at an average of 20% per year (more than double the size of the company)

2. Expand operating margins

3. Grow EPS in excess of top line (20%+ per year)

ω 5ǊƛǾŜ ǘǊŀŦŦƛŎ ŀƴŘ ŎƻƴǾŜǊǎƛƻƴ

ω wŜŀŎƘ ƴŜǿ ƳŀǊƪŜǘǎ ǿƛǘƘ ǳǎŜŘ

ω 9ȄǇŀƴŘ ƳŀǊƎƛƴǎ 

ω /ǊŜŀǘŜ ǎŜŀƳƭŜǎǎ ǇƭŀǘŦƻǊƳ

DIGITALSAME STORE
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Five Year Revenue Growth Target: 2021-2025

Targeting to deliver 20% annualized revenue and EPS growth over the next five years

(1) Pro forma to reflect impact of 2020 acquisitions and divestitures

$8B

$2B

$5B

$5B $20B

Same Store

Acquisitions

2020 2025
~20% CAGR(1) 

Clicklane


